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Strategy

o Barbecue

o Culinary



o Explains Lexington’s status as Barbecue 
Capital 

o Highlights tremendous success of 
Barbecue Festival

o Describes discovery of barbecue pits in 
City Hall as further proof of city’s status 
as Barbecue Capital

Thrillist.com
November 5, 2015
50 Things You Didn’t Know 
about Barbecue
Reach: 4,028,866 UMV
Ad Equivalency: $26,859



o HSAMI is the Oscars of the destination 
marketing  industry

o LHG nominated Lexington for Wall Street 
Journal feature “Pushups Before Politics” 

o The Dispatch reported Lexington won silver and 
Mayor Clark travelled to New York award 
ceremony to receive the prestigious award

o LHG took advantage of Mayor Clark’s presence 
in New York to set up face-to-face meetings 
with national media

The-Dispatch.com
February 19, 2016
Lexington Garners Award in Travel 
Marketing Competition 
Reach: 110,902 UMV
Ad Equivalency: $665



o Discourses on Lexington (or Piedmont) style 
barbecue

o Marvels over staggering ratio of barbecue 
restaurants per capita (roughly 1 per every 
1,000 residents)

o Describes what distinguishes style from other 
regional varieties 

o Singles out Lexington Barbecue, due to 
distinguished history, as an exemplar of the 
style

Thrillist.com
March 14, 2016
The 33 Best Barbecue Joints in America
Reach: 3,230,639 UMV
Ad Equivalency: $26,859



o Based on daily holiday calendar, contacted USA 
Today food editor Ashley Day about National 
Burger Day

o Knew that Chef Dion Sprenkle hosts Wacky 
Wednesday featuring unique burgers and 
pitched it to Ashley

o Secured coverage of Chef Dion’s Moroccan 
Burger in National Burger Day roundup in USA 
Today with photograph and description of 
burger

USAToday.com
May 26, 2016
100 Ways to Celebrate National Burger Day
Reach: 17,831,905 UMV
Ad Equivalency: $30,666



o Pitched ongoing Lexington-style barbecue to 
free-lance food writer Jennifer Cole (formerly 
with Southern Living)

o Jennifer contributed/consulted on story of best 
barbecue dishes in America, which describes in-
depth the essence of Lexington-style barbecue 
and distinguishes it from Eastern-style 
barbecue

o Article offers barbecue plate at Lexington 
Barbecue as an example to illustrate the style

Eater.com
June 17, 2016
The 23 Essential Barbecue Dishes 
in America
Reach: 3,134,807 UMV
Ad Equivalency: $12,539



o Received a hot tip from New York-based food 
writer Sara Ventiera researching for a guide to 
regional barbecue styles for Zagat

o Pitched Lexington-style barbecue as a 
distinctive and highly influential style of 
barbecue that extends well beyond the borders 
of the Piedmont or even North Carolina

o Sara included a description of “Western-style” 
barbecue and Lexington as the “seat” of the 
regional style 

Zagat.com
August 3, 2016
The Ultimate Guide to American Regional 
Barbecue
Reach: 6,414,248 UMV
Ad Equivalency: $42,761



o Received a query from food writer Rebecca 
Strassberg researching a guide to regional 
barbecue styles

o Pitched Lexington-style barbecue as a 
distinctive and highly influential style of 
barbecue that extends well beyond the borders 
of the Piedmont or even North Carolina

o Sara included a description of Lexington-style 
barbecue, including brief description of why 
pork shoulder predominates along with cooking 
method and sauce characteristics 

Eater.com
August 5, 2016
The Only Regional BBQ Guide You’ll Ever Need
Reach: 3,134,807 UMV
Ad Equivalency: $12,539



o Pitched Piedmont region media on City Hall 
Open House 

o WFMY News 2 CBS Piedmont region affiliate out of Greensboro sent reporter 
Carrie Hodgin to report  

o Secured news segment in 6:00 and 11:00 timeslots

o Coverage included strong online and social media component, including in-
depth online article

o Worked with assigning producer Devetta Blount to ensure Lexington was 
properly tagged in all social media posts

o Carrie Hodgin interviewed Mayor Clark and other citizens attending open 
house

WFMY News 2
August 31, 2016
Lexington Truly Barbecue Capital 
Nielsen Ratings: 4.9; 21.1 Share at 6:00
Online Reach: 124,746
Facebook: 187,000 Likes
Twitter: 94,500 Followers



o With Barbecue Festival approaching, contacted 
USA Today travel editor Ben Abrams to inquire 
if he was running any food festival roundups

o Pitched 33rd annual Lexington Barbecue 
Festival and provided images 

o Secured coverage (with two festival images) in 
round-up on top-25 fall food festivals around 
country

o Coverage included not only focus on solely 
Lexington-style barbecue but also 
entertainment and activities

USAToday.com
September 9, 2016
25 Food and Drink Festivals to Taste This Fall
Reach: 22,546,747 UMV
Ad Equivalency: $30,666



o With fall and apple season approaching, contacted USA 
Today food editor Ashley Day about apple round-ups

o Worked with Chef Dion Sprenkle and John Clowney 
and Cara Ingold of Bull City Ciderworks and Ciderhouse 
to photograph dishes and provide descriptions

o Secured coverage of both Chef Dion’s Caramel Apple 
Custard and Bull City’s Apple Cider Bread Pudding

o Additionally, USA Today posted separate story on 10 
Apple Cocktails, including Bull City’s Dirty Bull cocktail

USAToday.com
September 16, 2016
50 Takes on Apple to Taste This Fall
Reach: 22,546,747 UMV
Ad Equivalency: $30,666



o On heals of apple story, Ashley Day alerted she 
was doing a similar round-up on pumpkins

o Chef Dion Sprenkle forwarded details of dish 
incorporating pumpkins along with good 
photography

o Ashley included Chef Dion’s grilled Norwegian 
salmon with local baby pumpkins stuffed with 
organic ginger

o Additionally, USA Today Eats tweeted about 
dish

USAToday.com
October 2, 2016
100 Places For Pumpkin This Month
Reach: 22,546,747 UMV
Ad Equivalency: $30,666



Total Reach

o 105,651,161 media impressions

o $244,886 advertising equivalency



Social Media



o 5-Star Podcast, online and iTunes, avg. 
141 downloads

o Influencer Recognition 
o USA Today: 10 Best Food Bloggers
o Trip Advisor: Top 25 Culinary Travel 

Bloggers to Follow

o Featured in: 
o New York Times
o USA Today
o People
o Travel Channel

TheTravelBite.com
August 1, 2016
Episode 55: Lexington Barbecue
5-Star Podcast



o Social Media Influence Reach 138,000
o Twitter: 105,000 followers
o Instagram: 16,700 followers 
o Facebook: 6,500 likes

o Responded to a HARO query from Rachelle Lucas 
for podcast on regional barbecue on The Travel Bite 
by pitching Lexington-style

o Secured interview with Rick Monk, Stephanie 
Saintsing and Cecil Conrad for in-depth exploration 
of Lexington-style barbecue and the Barbecue 
Festival

o Segment aired online and via iTunes on August 1

TheTravelBite.com
August 1, 2016
Episode 55: Lexington Barbecue
5-Star Podcast



o USA Today Eats Tweeted Chef Dion’s 
Grilled Norwegian Salmon with Local 
Baby Pumpkins

o Twitter: 4,745 followers

o Properly tagged @DionSprenkle

o Linked to story in USAToday.com

USA Today Eats
October 3, 2016
Dedicated Tweet



Upcoming Coverage



Tracking Coverage

o Carolina Business Review with Chris 
Williams
o Mayor Clark taped for airing in 

November 

o Southern Living
o 10 Things You Don’t Know About 

Lexington, North Carolina

o Successful Meetings
o Successful Meetings recorded 

podcast of Mayor Clark speaking 
on mayor’s roll in attracting 
meetings 



Pitching Strategy



Pitching Topics

o Golf

o Small Meetings/Conventions

o Culinary/Beverage

o Family Travel/Weekend Destinations

o Economic Development/Depot District Redevelopment 



THANK YOU


